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I recently caught up over
coffee with Louise de
Grandpré, Co-Founder
of Merit Travel Group
in Toronto, the largest
independent specialty
travel company in Canada.
Louise introduced me
to her colleague Cheryl
Nicholson, VP and General
Manager of Mernit Loyalty
Group. Between the two of
them, I learned a lot about
trends in the global travel
industry.

Havethere been anyshifts
in the way women travel,
especially in the context of
my recent research find-
ings about the evolution
of women and finance?
Specifically, if the new
number one target market

for brands and marketers
today is the ‘financially
confident woman'..how is
SHE travelling in 20157

#1 She's no longer
afraid to travel alone

According to Louise, the
World Wide Web has made
the world a much smaller
place — at least when it
comes to travel. Women
do their own extensive re-
search, read online reviews
and see which destinations
are safe, and in real-time.
Feel like a tripto Colombia?
It might not be such a
wackyideaafterall. Cheryl
added, “For sure there are
a lot more solo women
travellers these days. They
used to sign up for travel
groups but now, finan-
cially confident women
go wherever they want
on their own. It used to
be normal to completely
lose contact once youwent
to such a far off land. But
now with Wi-Fi available
almost everywhere you
can see everyone’s photos

on Facebook and that ex-
otic place doesn’t seem so
intimidating. You think to

yourself, hey ... maybe I can
do thattoo!”

#2 She’s now making
the travel declislons for
the whole family
Cheryl said it 1s now com-

mon forwomento be

the primary in-
come earner in
a couple. And
they are also
often the
main

decision-makers when
it comes to finances and
travel. A case in point —
one of her friends recently
planned her own wedding.
She considered booking
an all-inclusive package to
Jamaica becauseitseemed
like the easy choice, but
after doing all her own
research, she decided on
an unconventional
‘weddingin a private
mansion’ in Costa
Rica. Everything to
do with the

wed-

ding

W a s

. planned
g by her,
wastoher

liking and
perhaps best

|\ ofall — within
her budget.
Guests were
charmed
by the

private chef, ocean-front
property and a view of
the rainforest. And all at
the same price as the pre-
packaged alternative.

#3She’s starting to
combine business and
personal travel

Louise told me that not
80 many years ago, when
it came to business travel,
most women would “get
in and get out.” Whether
for family reasons or per-
haps to save on airfare,
they would catch the next
flight home the second
their meeting ended. But
these days, many women
(particularly millennials)
use the business trip as
an opportunity to explore
a new city or just have
some down time. Once
business is finished, they
sometimes checkoutofthe
corporate hotel and check
in to a funkier boutique
hotel or use Airbnb. They
then spend another couple
of days exploring — be-
cause they value the travel

experience.

I can totally relate to
this, since the idea of a
‘scheduled holiday’ seems
almost quaintwhen we are
working 24/7thanksto the
Internet. Given our always
on mentality, it makes
more sense to grab a few
days of downtime when
the opportunity presents
itself. Not to mention that
this method of vacationing
offers significant personal
savings in the cost of air-
fare. And business travel
affords men and women
great opportunities to ob-
serve different cultures,
negotiate in various cur-
rencies and learn new
languages.

Women that are (or are
becoming) financially con-
fident will no doubt have
more occasion to travel
down different roads. And
women who travel those
alternate paths will no
doubt become more finan-
cially confident.

Sq...v.;hich road are you

taking?



