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love female entrepre-
neurs. They are open-
minded, fiercely in-
telligent and willing
to share their advice.
In honour of International
Women’s Day on March 8,
here are their top five tips
for success:
Build strong relation-
ships.
Ann, a big data expert,
told me that the ability to

develop relationships with
customers which then lead
to trusted business relation-
ships is key. This will help
you to retain the customers
you already have, and attract
new ones. And according to
Judy, the best-selling author
of a business book, “all the
critical resources you need
to get anywhere are attached
to ahuman being.”

Try every idea.

Evaruns aDanish technol-
ogy firm and she is a big be-
liever in trying all the ideas.
As she put it, “if you try all
of them, something is going
towork. I'm all for it! But re-
member to close them down
when they don’t work.”

Work from anywhere.

Marita is a human re-
sources specialist who loves

the fact that in a networked
society, there are greater op-
portunities for women. As
she explains, “We have the
opportunity to work from
anywhere and we want to
have flexible business lives.
Technology will support
women and their career
possibilities. Becoming an
entrepreneur is now easier
— you can create your own
company using a social site
and you can be innovative
and leverage trust.”
Control your destiny.
According to Kathleen, a
risk management consul-
tant, “Many women feel
the need to have a hand in
their own destiny. There is
a huge trend in the UK to
start your own business.
Consulting in your area of

expertise means that you
can have more control over
your time and energy. This
also means managing your
own approach toyour finan-
cial well-being.”

Ask for money.

Leah, the founder of a
start-up software company
feels strongly on this issue.
“Undervaluing your worth
is bad! I have become very
matter-of-fact talking about
money — it is not embar-
rassing in any way. I have
value, and value in our so-
ciety comes with a price tag
onit.

For example, I was asked
to speak for a non-profit
women’s group conference
and I said ‘Lovely — what’s
your budget?’ They said
they were hoping I would

volunteer. My lesson? Our
time is valuable. I never
work for free. You are un-
dervaluing the thing from
the get go. You can never be
too direct about money! It
will be a better world when

we are all direct about what
we are worth, what things
cost and what we want.”

Thanks for the great ad-
vice, ladies! And a happy
International Women’s Day
to all!



